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About
Precision Content CZ‘.

We are experts in structured content. Areas of Expertise

We’'re a full-service, end-to-end technical communications
consultancy, technology innovator, and systems integrator
offering professional services, training, and technology.

Precision Content is home to thought leaders and
expertise in the areas of

structured authoring methods

content lifecycle management
DITA/XML design and implementation
information architecture

content strategy,

and structured content delivery.

precisioncontent.com




\ ..-:%E..::.:... .. .....o. -. 0. o. o. o.
(.J %.\:;:::o..'.. .. .. ...o.o o ° R
‘: o e e ° ° ¢ ¢ ® °
‘. : .. ° o . . .' ° ° .
Agenda Wioomos .
“. '...'..o...'. . . . . . “
“...o..... . ‘ . ® ’ ° ‘ ®
Introduction to omnichannel T et et i
”..o....'..o.. ° i
[ * . o

Content fit for omnichannel & e e .
Principles of microcontent Qeee®® o °

Information types and structure of microcontent Veeoos s

Building a customized content model T

*

%o e
'o..‘
...

precisioncontent.com 5



©

0
c
c
S
£
9
c
£
O



What is omnichannel? “u‘_ Rt
(g-‘.:.-.:..-.',-.. . K ' St
& ot ...-.

Platform s '.. ° : o’ ‘ ° ¢ °
Optimisation’H‘ Social Media ‘.O. .o ® e ! o ®

. i Brick-and-Mortar & o*® ¢ o * °
Omnichannel offers users what they need, e et a0t L

at the moment they need it, wherever they
are.

Seamless

Experience Customer Service

O Direct Mail

E-Commerce ()

V4 s'-.
Omnichannel .,.‘
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Social
media

Omnichannel experience

Blog

Want some
more?

YJTUMN SALE
9 DISCOUNT WEEK oa=

\J Order online
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(2’ Benefits of omnichannel

* Provide users with superior UX

* Improve ROI

» Improve efficiency in content operations
o Promote content reuse
o Improve information flow and transcend silos

o Make content future-proof

precisioncontent.com
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Effective omnichannel
requires customers to
have trust in your
content
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(¢; Characteristics of omnichannel
content

Optimized
Distributed

RN /

Integrated

Standalone

User User
Journey Intent \

Adaptable
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Making omnichannel work

Microcontent Semantic structure

Metadata
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Microcontent -- a solution
for creating content for
omnichannel




Microcontent

Is content that is
about one primary idea, fact, or concept
easily scannable
labelled for clear identification and meaning, and

appropriately written and formatted for use
anywhere and anytime it is needed.

It is not microcontent just because it is small..
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Structured building blocks of information
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(¢ Four principles of microcontent

Function
~ Structure

Context
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Function:
Information types,
user intent, and
semantic structure
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?®)Reference

1 Task

Q Concept

) Process

/\ Principle

| PRECISION CONTENT® INFORMATION TYPES
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Task topic
structure

Block

REFERENCE

PRINTF

Blocks

REFER

PRINCIPLE

Task Topic

Task title

f

Task body

Context

Prerequisites

Steps

Result

Post-requisites

N
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Standardized semantic
structure brings
reconfigurable topics

Task

Task title*

Purpose

Prerequisites

Steps

Post-requisites

Result
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(¢ Standardized semantic structure
brings adjustable granularity

Task
Task title* Steps

Purpose Step SeCtion

Context Step*

.. Command*
Prerequisites

Substeps
Steps Substep

.. Subste
Post-requisites P

Step information
Result

Step result
Example

precisioncontent.com
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Content modeling

Is the process that defines the
structure of content that
represents

 the blocks that make up;he
content .,. &

- the granularity of oo?‘rtent

blocks ‘\. -

., ,‘
. the oran"on of Qontént

blocks forthe whole or a
part of mForematlon product
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Benefits of content models

« Align content structure with user intent
» Help writers to create consistent content

« Enable automation for
content reuse, configuration, and delivery

23
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Recipe model
— a case study




@) Using existing structure
vs custom built structure
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https://nunatsiaq.com/stories/article/from-shanghai-to-iqaluit-new-hotel-ships-pre-assembled-rooms-across-international-waters/
https://aqsarniithotel.ca/rooms/
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Task

Task vs recipe I

Purpose

Context

\ 4

\ 4

Ingredients Prerequisites

Steps

Cooking instructions

Post-requisites

Result

Example
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Reasons to customize
content models

{ « To accommodate new user needs

Ve

To provide better support for writers

To improve content management and delivery

J
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-

Task

Task title*

Purpose

Context

Prerequisites

Steps

Post-requisites

Result

Example

J
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Customizing content model

User analysis

Purpose
User
Intended user responses
Context

precisioncontent.com

Topic structure

Information types
Content blocks
Metadata

Structure reuse

new structures vs existing

structures

Test & Revise

Put content through the
model
User test

28
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(3/ What informs a content model?

Content
lifecycle

User intent

* purpose
» goal
. response €

« authoring
 delivery

4 Existing
A, content

Context

» skill level ¥

* scenario _. . ; Content model v content
L T ee— » structure

29
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Recipe model - user analysis

Model Components

* Nutrition fact

* |nstructions

 Difficulty level

» Substitute ingredients

* Yield

 Metadata to aid search
based food categories

Users Context
Health conscious foodies To cook a meal
with various levels of cooking skills To entertain guest

To search for food that meet special
cultural and health needs

precisioncontent.com 30



Recipe model - content lifecycle analysis

Model structure and
metadata

* Chunking
* Progressive disclosure
 Metadata for

content lifecycle o
Content creation y Publishing format

Collaborative Recipe book (print)
Recipe blog (web)
Restaurant menu (mobile)

precisioncontent.com 31



(?I Recipe model: Content blocks

Reference ~ Concept . Process Task
We end up with the following content blocks:

Introduction Difficulty Ingredients

Allergen alert Yield Nutrition facts

precisioncontent.com

Principle

Instructions

Before serve

32



©

precisioncontent.com

The recipe model:
structure reuse

Steps

Step section

Step*
Command*

~N

-

Recipe

Title*

Introduction*

Allergen alert

Nutrition facts

Difficulty
Yield
Ingredients*
Instructions*

Before serve

\_

J
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(f/ Recipe model: Metadata

precisioncontent.com

The metadata we want to include will
identify the

cuisine (ltalian, Indian, Chinese...)
meal type (breakfast, lunch, dinner)

course (appetizer, side dish,
entrée, dessert)

key-ingredients (chicken, leafy
green, chocolate...)

recipe id

source

authors

version

34



( ¢, Test and revise the model

s

Put real content into the model

Get feedback from writers and SMEs

Revise user & process analysis

Revise models

Let the writers test drive the models

Conduct user test with the content

35
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Conclusions

- Omnichannel require content to be adaptable,
standardized, and enriched with metadata.

* Microcontent provides a solution for’ cteating

omnichannel-ready content. ‘v.,.

« Content modeling for omnicha?'md'carr be done
through structure reuse when‘youwve® . -
established a standard g€t of microcontent
information types. ?t. L i e

« Content model#ng ";equife.s iterative. cycles of
designandtest. <, °. . . . . -
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Are you ready to upgrade, transform, and future-enable your content?
Contact us and we’ll show you what’s possible.

precisioncontent.com | more-info@precisioncontent.com | 1(647)265-8500




